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Abstract 

The rapid evolution of digital media has significantly transformed the communication landscape, posing challenges 

and opportunities for communication education. This study aims to explore the implications of digital media on 

traditional communication models and how these changes necessitate a reevaluation of Communication Studies 

curricula. As conventional media outlets struggle to survive amidst technological disruption, it becomes imperative 

for Communication Studies programs to adapt. The research employs a qualitative approach, utilizing document 

studies, focus group discussions, and interviews with communication experts to identify the future direction of 

media platforms, business models, and required communication competencies. Findings suggest that media 

disruption, driven by the internet and social media, demands a curriculum overhaul, with a focus on digital literacy, 

critical media skills, and an interdisciplinary approach. The study highlights the importance of preparing future 

communication professionals to navigate the ethical, social, and political challenges posed by digital media. The 

integration of emerging technologies such as AI and big data, along with enhanced media literacy initiatives, is 

crucial for fostering informed and engaged citizens in the digital era. In conclusion, Communication Studies must 

evolve to ensure students are well-equipped to thrive in an increasingly digital world, addressing both the 

opportunities and challenges posed by the digital transformation. 

 

Keywords Digital Media, Communication Studies, Curriculum Development, Media Literacy, Digital Transformation 

 

INTRODUCTION 

This study aims to analyze media development trends as the ontological foundation of 

Communication Studies. This review is crucial for the institutional development of Communication 

Studies programs, given the increasing decline of mass media outlets that are unable to sustain their 

existence. Recently, Kompas TV laid off hundreds of employees, following in the footsteps of ANTV, 

which had also done so. Almost all print media and radio stations are currently dormant. This 

phenomenon is not confined to Indonesia; large media outlets worldwide are experiencing the 

same. Communication Studies, whose ontological object is mass media, faces uncertainty. The form 

that media will take after the downfall of conventional platforms will determine the sustainability 

of Communication Studies programs. This research, therefore, seeks to identify the curriculum 

required for adaptation and the potential emergence of new professions, considering the rapid 

revolution of media technology. These developments have reshaped the media ecosystem, altering 

both business models and the processes of information production and distribution. 

This phenomenon is inseparable from the rise of the internet and the proliferation of 

smartphones, which have fundamentally changed the production and consumption of information, 

marking a paradigm shift in communication (Alfiani et al., 2024). Previously, information 

production and distribution were dominated by traditional mass media, which acted as gatekeepers 

controlling the flow of information to the public (Al-Quran, 2022). However, the contemporary era 

is characterized by the democratization of information production, empowering individuals to 

create and disseminate content directly to mass audiences, bypassing traditional channels (Kaul, 
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2012). This transformation has diminished the dominance of mass media, posing a significant 

challenge for Communication Studies, a discipline historically focused on analyzing mass media and 

training professionals for careers in such institutions (Florescu, 2014). The spread of digital 

technologies not only reshapes the dissemination of information but also influences audience 

consumption patterns, creating more flexible and personalized relationships with media (Esteban 

& Rubio, 2024). 

Communication Studies is at a critical juncture, struggling to adapt its theoretical 

frameworks and pedagogical approaches to remain relevant in a rapidly evolving digital landscape 

(Perović, 2016). This necessitates a comprehensive reevaluation of its core principles, taking into 

account the implications of artificial intelligence, big data, social media, smartphones, robotics, the 

Internet of Things, and other emerging technologies (Hoven, 2017). The challenge lies in developing 

new analytical tools and methodologies that can capture the complexity of contemporary 

communication practices, which are increasingly marked by interactivity, personalization, and 

user-generated content. Furthermore, future communication professionals must be equipped with 

the necessary skills and knowledge to navigate the ethical, social, and political dimensions of digital 

communication, including issues such as misinformation, privacy, and algorithmic bias  (Fazil & 

Hakimi. 2024). 

The rise of digital media also creates new opportunities for civic engagement in social and 

political discourse (Zhang et al., 2022). However, it simultaneously brings challenges such as 

misinformation, echo chambers, and privacy concerns (Zhang, 2024). To address these issues, 

communication scholars must collaborate with experts from other disciplines, such as computer 

science, sociology, and political science, to develop interdisciplinary approaches. Such collaboration 

is essential for addressing complex issues, including online hate speech, disinformation campaigns, 

and the influence of algorithms on public opinion (Lim, 2020). In this environment, organizations 

must be reflective and responsive to public opinion, engaging in strategic impression management 

to align their actions with the values they communicate and maintain trust in dynamic social 

contexts (Pratiwi et al., 2022). At the same time, individuals must cultivate critical thinking skills to 

evaluate the credibility of sources and resist manipulation (Galan, 2018). 

Critical media literacy is therefore essential for navigating the complexities of the digital era, 

as it requires individuals to analyze cultural artifacts and differentiate among various multimedia 

sources (Song, 2017). Communication Studies must evolve to address critical media skills, 

especially in light of recent awareness around fake news and biased media narratives (Mateus, 

2021). As digital societies remain influenced by economic, political, and social elites seeking to 

control populations (Galan, 2018), strong media literacy initiatives are increasingly crucial for 

fostering informed citizens capable of meaningful participation in democratic processes (Gammon 

& White, 2011; Pérez-Escoda et al., 2017; Cortés, 1992). 

 

Research Problem 

The research problems are formulated as follows: 

1. What is the future direction of media platforms? 

2. What will media business models look like in the future? 

3. What kinds of communication professions will be needed in the future? 

4. What competencies must Communication Studies programs prepare to meet workforce 

demands? 
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LITERATURE REVIEW 

Deconstructing Mass Communication Studies: Curriculum Adjustments in the Digital Media 

Landscape 

Rapid media disruption driven by digital technologies has significantly transformed the 

media landscape, presenting both challenges and opportunities for Communication Studies 

(Perović, 2016). The dominance of digital platforms, social media, and participatory cultures 

necessitates critical re-evaluation of existing communication frameworks (Kaul, 2012). In this new 

environment, information has become a high-value commodity, requiring media education to equip 

individuals with skills to navigate this complex information ecosystem (Galan, 2018). 

Traditional mass communication theories often fall short in explaining digital dynamics 

(Ramadoni et al., 2022). Curriculum adjustments are therefore vital to maintain the relevance of 

Communication Studies and prepare graduates for careers in evolving media industries (Galan, 

2018). This includes integrating digital literacy, critical media literacy, and experiential learning 

opportunities such as internships and community engagement projects (Chan & Green, 2014). By 

embedding these changes, Communication Studies can empower students to become informed, 

responsible, and engaged media practitioners (Ayas & Charles, 2024). 

 

The Impact of Media Disruption on Conventional Media and Professions in the Mass Media 

Industry 

Media disruption refers to the significant changes occurring in how information is consumed, 

produced, and distributed due to technological advancements. Digital technology, particularly 

through social media platforms and internet-based applications, has introduced new dynamics into 

the media industry, which was once dominated by conventional media such as television, radio, and 

newspapers. This phenomenon has profound impacts on both the life of conventional media and 

the professions in the mass media industry. 

 

Impact on Conventional Media 

One of the primary impacts of media disruption is the sharp decline in the consumption of 

conventional media. Television and newspapers, which were once the primary sources of 

information, now face stiff competition from digital platforms. In many cases, younger audiences, 

who are more familiar with the internet, are abandoning traditional media (Singh, 2023). The 

spread of news content through social media platforms, such as Facebook, Twitter, and Instagram, 

has altered the way people access information, which was previously controlled by traditional 

media editorial boards. 

The decline in advertising revenue in traditional media is also a significant impact of this 

disruption. Advertisements, which were once the primary revenue source for newspapers and 

television, now flow more toward digital platforms like Google and Facebook (Flew & Wiling, 

2020). This not only reduces the revenue for traditional media companies but also impacts their 

business models, which are under increasing pressure. 

Additionally, conventional media faces challenges in retaining loyal audiences. Many 

consumers now prefer to access news online, with various platforms enabling them to consume 

information at any time and from anywhere. This has led traditional media to adapt more quickly 

and flexibly, such as by developing online news portals or mobile apps (Canavilhas & Satuf, 2016). 

 

Impact on Professions in the Mass Media Industry 

Media disruption also affects professions within the mass media industry, especially 

journalists and other media workers. One of the most apparent changes is media convergence, 

where journalists are no longer just writing news for newspapers or magazines but also need to 
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master various digital platforms to deliver information to their audience. They are required to be 

proficient in using different media production tools, from writing news online to creating videos 

and other multimedia content (Ureta & Peña-Fernández, 2017). 

Furthermore, the shift from traditional to digital media has impacted the type of work and 

skills required in the profession. Jobs that were once highly structured are now more fluid, with 

journalists and media workers increasingly working as freelancers or in short-term contracts 

(Guerrero, 2022). This can lead to uncertainty for media workers, who must quickly adapt to new 

demands in the digital world. 

However, media disruption also creates new opportunities for the media profession. The 

existence of platforms such as YouTube, podcasts, and blogs allows individuals to act as content 

producers without relying on large media corporations. This provides space for journalists and 

content creators to directly reach their audiences and create new business models, although it also 

challenges professionalism and credibility in journalism (Forbes, 2024). 

 

RESEARCH METHOD 

This research uses a qualitative approach to gain a deep understanding of the phenomenon. Data 

collection techniques include: 

 Document Study: Reviewing reputable international Communication Studies journals to 

identify global trends. 

 Focus Group Discussions (FGD): Involving the Indonesian Association of Communication 

Studies Programs (ASPIKOM) to capture expert perspectives. 

 Interviews: Conducted with communication scholars not participating in the FGD but 

possessing strong reputations. 

Data analysis follows these steps: 

1. Data Reduction – extracting relevant data while discarding the irrelevant. 

2. Data Classification – grouping extracted data to abstract research results. 

3. Data Presentation – analyzing classified data to identify trends, required competencies, 

and professions, while incorporating interdisciplinary perspectives. 

4. Conclusion Drawing – producing strategic recommendations for curriculum and 

institutional development. 

 

FINDINGS AND DISCUSSION 

BBC News Indonesia 

BBC News Indonesia is an Indonesian-language news service managed by the British 

Broadcasting Corporation (BBC), a public broadcasting organization based in London. As part of 

the BBC World Service, BBC News Indonesia has established itself as a trusted source of information 

for the public, thanks to its accurate, balanced, and reliable reporting. BBC News Indonesia first 

began broadcasting via radio on 30 October 1949. For decades, BBC News Indonesia has presented 

high-quality journalistic content that not only provides information but also educates through a 

range of programs. One of these programs was an English language learning broadcast on their 

radio station. However, currently, BBC News Indonesia no longer broadcasts on the radio. 

“BBC Indonesia initially had a role in radio broadcasting. However, over time, it transitioned 

to digital to adapt to technological developments," explained Jerome Wirawan, the Head of 

BBC Indonesia's Editorial Team, during a visit. Today, BBC News Indonesia's journalistic products 

can be accessed through BBC website. He added that all editorial activities are conducted in 

accordance with strict international professional standards. Every piece of news published goes 

through a rigorous fact-checking process, ensuring its quality and credibility. 
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In addition to providing news in the form of online text, BBC News Indonesia also presents 

multimedia content, including videos, audio, and other interactive features. BBC News Indonesia 

has taken this step to expand its audience reach, particularly among the younger generation. 

Adaptation has become one of the keys to the success of BBC News Indonesia in facing the 

challenges of global trends. 

Tirto.id 

Unlike the BBC, which emphasizes accuracy and depth, Tirto.id places significant attention 

on its closeness to the audience. They are aware that, as an online media outlet, the lifespan of news 

on the internet heavily depends on its relevance to current trends. Therefore, Tirto.id even has a 

dedicated person who monitors social media trends to capture issues that are widely discussed by 

the public. From there, the editorial team then decides which content to create, whether in the form 

of articles, infographics, or social media posts. 

Tirto views metrics such as reading time, click-through rate (CTR), and reach as commodities 

to sell to advertisers. As a result, their daily workflows are designed always to stay relevant to 

readers. This includes trend monitoring and online conversations, topic planning based on 

keyword research, and writing with SEO considerations from the planning stage to publication. "In 

addition to the agendas in the Constitutional Court, the agendas in the DPR (House of 

Representatives), the agendas in the Corruption Court, and so on, there is a team specifically 

monitoring what is trending on social media that has news value and needs to be fact-

checked," explains Rina. Furthermore, the distribution process is adjusted per 

platform. Instagram's carousel and Reels, featuring modern visual styles that include educational 

memes to attract clicks, are then linked to longer articles on the website. 

 

Antara News 

Unlike the BBC and Tirto.ID, Antara occupies a unique position within Indonesia's media 

ecosystem. As a national news agency under the supervision of a state-owned enterprise (BUMN), 

Antara is often associated with being the government’s public relations agency. This is due to its 

role as a central distribution point for information that reaches nearly all regions of Indonesia 

through its extensive network of bureaus. Antara’s operational model tends to be top-down. 

Journalists at regional bureaus send reports, the central editorial team processes and edits them, 

and then redistributes them via newswire to subscribing media outlets. As a result, Antara’s news 

products are more focused on the completeness and speed of straight news rather than in-depth 

exploration or trends. 

In practice, Antara serves as a reference source for other media. Many mainstream media 

outlets use Antara’s news as a reference, especially for coverage in remote areas. In fact, photos 

taken by Antara journalists are often used by both national and international media. “News from 

Antara becomes a reference for other international news agencies, and this happens 

often,” explained Sigid Kurniawan, the Regional Coordinator for Antara Photo. This strategic 

position enables Antara to play a crucial role. Although it is often seen as closely connected to the 

government, Antara remains one of the main pillars in ensuring the flow of information from 

regions to the broader public. 

Meanwhile, the advertising industry has not collapsed under digital disruption. While 

advertising once relied heavily on mainstream media, it has adapted to digital 

platforms. Today’s advertising agencies diversify into brand consulting, data analysis, direct 

marketing, creative video content, digital advertising, and web design. For instance, Volare 

Advertising Network, established in 2016, serves major clients such as BRI, Bank Mandiri, and 

Aqua, and even operates a game development division. 
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Communication Studies alumni still have strong prospects in advertising agencies. However, 

recruitment often prioritizes creativity, out-of-the-box thinking, and digital competence over 

academic backgrounds. Certification is not strictly required but is considered an added value. 

 

CONCLUSIONS  

The impact of digital media on the communication landscape, with a focus on how it has 

transformed traditional mass media and its implications for communication education. The rapid 

rise of the internet, smartphones, and social media platforms has led to the democratization of 

information, making it more accessible and diverse, which significantly challenges traditional 

communication models. The shift from conventional media outlets to digital platforms has altered 

the consumption and production of information, forcing Communication Studies to reconsider its 

core principles and curricula. 

As mass media institutions struggle to adapt to these changes, there is a growing need for 

communication professionals to be equipped with new skills that align with the digital age. Future 

communication programs must focus on digital literacy, critical media skills, and the ability to 

navigate ethical, social, and political challenges in digital communication, such as misinformation, 

privacy issues, and algorithmic bias. 

Integrating interdisciplinary perspectives into communication education to address the 

complex issues arising from digital disruption is important. Collaboration between communication 

scholars and experts from fields like computer science and sociology is essential for developing 

innovative approaches to these challenges. Furthermore, the development of critical media literacy 

is crucial for empowering individuals to make informed decisions and participate meaningfully in 

democratic processes in this new media environment. In conclusion, communication programs 

must evolve to prepare students for the rapidly changing media ecosystem and ensure that they are 

well-equipped to address the challenges and opportunities brought about by digital transformation. 

 

LIMITATIONS & FURTHER RESEARCH 

Limitations 

1. Limited Geographic Scope: This study focuses on Indonesia, which may not fully reflect 

global dynamics occurring in countries with higher levels of digital development. 

2. Lack of Empirical Data: The study emphasizes literature review and focus group 

discussions (FGD) without deeper quantitative analysis regarding the direct impact of 

digital media on communication curricula. 

3. Focus on Educational Aspects: Although the study discusses the changes caused by digital 

media, it lacks practical discussions on its application within the communication industry, 

particularly the direct impact on communication professions in the labor market. 

 

Recommendations 

1. Cross-National Investigation: Future research could involve international comparisons to 

see how communication curricula are adapting in countries with different levels of digital 

technology adoption. 

2. Quantitative Approach: Subsequent research should incorporate stronger quantitative data 

to measure the impact of digital media changes on the communication skills required in the 

workforce. 

3. Analysis of New Professions and Skills: Future studies could delve deeper into the new 

communication professions emerging due to digitalization, and how industries are 

recruiting new talent with more specific digital skills, including social media management 

and digital data management. 
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4. Educational Experimentation: Research could focus on experimental implementations of 

communication curricula that have been adapted to technological developments, assessing 

how these changes affect students' mastery of necessary skills. 
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