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Abstract 

Issues of entrepreneurial intentions often center on challenges related to the self-efficacy of entrepreneurs 
and the support provided by the family environment for entrepreneurship education among university 
students. The purpose of this study is to examine the impact of entrepreneurship education, family 
environment, and entrepreneurial self-efficacy on entrepreneurial intention among undergraduate students 
at private universities in Surabaya. An inferential research design was used in this study. Because the data 
was obtained at one point in time, this research is cross-sectional. The scientific study was conducted on a 
sample of undergraduate students from private higher education institutions in Surabaya. These 
participants were selected due to their involvement in entrepreneurial activities. In this study, 377 students 
agreed to participate and completed the questionnaire. Entrepreneurship education and the family 
environment have a strong beneficial impact on entrepreneurial self-efficacy and entrepreneurial ambition. 
Entrepreneurial self-efficacy is able to influence entrepreneurial intention in a favorable and substantial 
way. This research examined the impact of entrepreneurship education and family environment on 
entrepreneurial intention but did not look at entrepreneurial behavior, particularly how people start new 
businesses. As a result of the findings of this study, future research will provide a conceptual framework for 
evaluating entrepreneurship education providers across the board. This research intends to use a mixture 
of environmental and internal characteristics to assess entrepreneurial propensity.  

Keywords: Entrepreneurship Education; Family Environment; Entrepreneurial Self-Efficacy; Entrepreneurship 
Intention 

 

INTRODUCTION 
Indonesia is alarming. Various government efforts to overcome the unemployment problem 

in Indonesia are in the minds of all parties, be they the government, educational institutions, or the 

community. One of the concrete steps is to create and increase interest in entrepreneurship. 

Entrepreneurial activities are expected to help the government create new jobs and reduce the 

current unemployment rate. 

The intention to become an entrepreneur is generally considered a key factor in 

entrepreneurial behavior. Based on the (Bird, 1988; Krueger et al., 2000), intention "is the best 

predictor of planned behavior, especially when the behavior is infrequent, difficult to observe, or 

involves unpredictable time lags" (Krueger et al., 2000, p. 413). In addition, entrepreneurship 

development can be facilitated by entrepreneurship education (Fietze and Boyd, 2017; Saeed et al., 

2015). 

In addition, there are other factors that increase entrepreneurial interest, namely the family 

environment. According to Syafii & Prajanti (2015), the family environment, especially parents, 

plays an important role as the future directors of their children, so that parents can indirectly 

influence their children's interest in working in the future, including in terms of entrepreneurship 

(Piperopopos & Dimov, 2015). In addition, interest in entrepreneurship grows based on the self-

efficacy that exists in a person. According to Bandura (1997), self-efficacy is based on an 
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individual's self-perception of the skills and abilities possessed to complete an action or achieve a 

desired result. 

This study is intended to determine the effect of entrepreneurship education, family 

environment, and entrepreneurial self-efficacy on entrepreneurial intention so that it can be used 

as a reference to increase student entrepreneurial interest.  

 

LITERATURE REVIEW 
Literature studies have identified various theoretical perspectives to research 

entrepreneurship studies from business and psychological perspectives (Lián & Fayolle, 2015). 

However, to explain the research objectives, the researcher chose a psychological approach in this 

study. In this context, TPB is a psychological model that explains why people perform certain 

behaviors (Ajzen, 1991). Intention indicates the motivational variable that drives action and shows 

the level of effort a person wants to achieve to perform the behavior. 

Based on empirical studies, entrepreneurial intention (EI) is influenced by various factors, 

including elements of entrepreneurship education (EE) and family environment (FE). In addition, 

there is also a mediating role for ESE in the influence of EE and FE on entrepreneurial intention (EI). 

It is illustrated in the following research model (Figure 1). 

 

 
Figure 1. Research Model 

 

Entrepreneurial Intentions (EI) 

In the past, the term "intention" has been used to describe a person's self-prediction to 

engage in an activity (Ajzen, 1991; Ajzen & Fishbein, 1977). Furthermore, Ajzen (2001) explains 

that the intention to perform a behavior is a person's tendency to choose to do or not do a task. A 

literature study on entrepreneurial intentions revealed that social identity influences the decision 

to start a new business. Shepherd et al. (2015). 

According to the model of Fishbein et al. (1980), three broad elements drive entrepreneurial 

intention: (1) Intentions are determined by the individual's attitude toward various forms of 

conduct. It is seen as a weighted average of the perceived consequences and many alternative 

outcomes of the behavior, including intrinsic incentives. (2) Social norms, perceived as the beliefs 

of organizations and associated actors such as family and friends, influence a person's ambition to 

become an entrepreneur. (3) Confidence in one's own abilities Several studies (Barbosa et al., 2007; 

Zhao, 2005) have shown its significance in the formation of entrepreneurial goals (Sánchez, 2013). 
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Entrepreneurship Education (EE), Self-Efficacy (SE) And Entrepreneurial Intention 

Entrepreneurship education is a pedagogical program or educational process in educational 

institutions to shape entrepreneurial attitudes and skills". The argument we develop in this analysis 

is based on EE, which results in increased awareness for students who have not yet decided which 

career to pursue (e.g., employment versus entrepreneurship) or who have not had the experience 

of starting their own business before taking entrepreneurship courses (Bae et al., 2014). 

Brown (2000) defines entrepreneurship education as "the communication and inculcation of 

the competencies, skills, and values needed to recognize business opportunities, organize, and start 

new businesses." According to Gorman et al. (1997), entrepreneurship education is an educational 

program that aims to influence students who experience difficulties in entrepreneurship (Izedonmi 

and Okafor, 2010). According to Lián (2004), entrepreneurship education programs fall into four 

categories: entrepreneurial awareness education, company start-up education, entrepreneurial 

dynamism education, and ongoing learning for business owners (Lorz, 2011). 

According to the research findings, entrepreneurship education should begin and evolve in 

the family context, with information passed down from generation to generation to raise future 

generations' awareness and boost their talents and interests. The following hypothesis is offered 

based on the previous description: 

 

H1:  Entrepreneurship Education increases Entrepreneurial Self-Efficacy. 

H2:  Entrepreneurship Education Influences Entrepreneurial Intention 

H3: Entrepreneurship Education influences Entrepreneurial Intention directly through 

Entrepreneurial Self-Efficacy. 

 

Family Environment, Entrepreneurial Self-Efficacy, and Entrepreneurial Intention 

The family environment is the main source of education for a kid since it is in the family that 

youngsters receive their first education and guidance during birth (Irwansyah & Subiantoro, 2018). 

According to Wiani et al. (2018), the family environment has a very large role in the development 

of children's personalities because it is an internal environment that has a greater influence on 

individuals than the external environment (society). 

Students' family self-efficacy is a form of behavioral influence over their entrepreneurial 

intent. Subjective norms, which are predicted in the context of the family (parents, siblings, and 

other family members), are integral to the behavioral patterns or role models that have a significant 

impact on the students' propensity to begin their own businesses (Bagis, 2022; Gird & Bagraim, 

2008). Individuals who are derived from entrepreneurial families have a higher propensity to be 

entrepreneurs (Volery & Mueller, 2006). Obviously, knowledge, faith, values, and learned traditions 

from the family context are part of human experience and learning. Cognitive abilities are one of 

the primary resources people possess to conceive of creative and entrepreneurship-related ideas 

(Bandura, 2006). With this theoretical context and empirical arguments, the following research 

hypothesis is proposed: 

 

H4: Family environment has a strong influence on Entrepreneurial Self-Efficacy.  

H5: Family Environment influences Entrepreneurial Intention significantly. 

H6: Family Environment influences Entrepreneurial Intention indirectly through Entrepreneurial 

Self-Efficacy. 

 

Entrepreneurial Self-Efficacy (SE) and Entrepreneurial Intention (EI) 

Entrepreneurial self-efficacy is a good notion that may explain human behavior, as research 

has shown that it has a major influence on the choice of entrepreneurship. Individuals who are 
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particularly confident in their entrepreneurial talents and intentions are more likely to pursue 

entrepreneurial aspirations. Self-efficacy is the belief in one's capabilities to arrange and execute 

actions that produce specific results (Bandura et al., 1997). Social cognitive theory's propositions 

(Bandura and Cervone, 1986) suggest that behavior, course of action, and degree of consistency 

depend on the level of self-confidence. People with an elevated level of self-confidence are believed 

to prefer more demanding jobs and be more resilient to setbacks (Bandura, 1997). Perceived self-

efficacy is a personal attribution modifiable in a given context (N. F. Krueger Jr. & Brazeal, 1994). 

The efficacy of a person is determined by their ability to achieve personal goals, if they are 

maintained, and their resilience in achieving these goals (Bandura et al., 1997). If people are more 

confident about their ability to achieve difficult goals, they will approach these goals with greater 

optimism (Zhao, 2005). 

Entrepreneurship research and a new systematic review (Newman, 2019) back this up. The 

entrepreneurial self-efficacy construct in entrepreneurship research "measures an individual's 

trust in their capability to establish a successful business effectively" (McGee et al., 2009), as well 

as success in activities such as invention, business development, leadership, and finance related to 

entrepreneurship when establishing a new venture (Chen, 1998; Hsu et al., 2017). Newman (2019) 

did a comprehensive review of the literature on entrepreneurial self-efficacy and found a strong 

positive association between entrepreneurial self-efficacy and entrepreneurial intention for both 

students and employed persons. The following possibilities are presented based on this 

description: 

 

H7: Entrepreneurial Self-Efficacy influences Entrepreneurial Intention. 

 

RESEARCH METHOD 
Research Respondents 

This empirical research is conducted on undergraduate students from several private 

campuses in Surabaya who have volunteered to complete online questionnaires. Participants will 

be guaranteed confidentiality and allowed to include contact information if they are willing to 

participate again in future research. Student respondents were selected because they have actively 

participated in the entrepreneurship Student Activity Unit (UKM) on each campus. In this study, 

377 students agreed to be involved and complete the online survey; the resulting sample size from 

this calculation is 369 undergraduate students from several private campuses in Surabaya (Raosoft, 

2020). 

 

Research Measurement 

The instruments used to measure all research variables in this study are instruments that 

have been used previously. The number of themes and scales was adjusted to the needs of online 

data collection and the characteristics of students in Indonesia. After being adapted, the items were 

translated into Indonesian. Entrepreneurial intention was measured using (Lián and Chen, 2009), 

Entrepreneurial Self-Efficacy was measured using (McGee et al., 2009) and (Barakat et al., 2014), 

Entrepreneurship Education was measured using (Stren, 2014), and Family environment was 

measured using (Hohashi and Honda, 2012). 

 

Research Approach 

This study uses an inferential research design. This study is a cross-sectional study because 

the data in it was collected at one point in time. This study aims to assess the impact of 

entrepreneurship education offered to undergraduate students at several large campuses in 

Surabaya on their entrepreneurial intentions. Why were undergraduate students from several large 
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campuses in Surabaya chosen as the unit of analysis? Because undergraduate students from several 

large campuses in Surabaya envision becoming an entrepreneurial University. It can be seen that 

several large campuses have implemented entrepreneurship education. The programs include face-

to-face lectures, seminars, an entrepreneurship week, entrepreneurship training, funding of 

student entrepreneurship proposals that are considered feasible, and participation in national 

business competition plans. It is done so that students are interested, motivated, and inspired to 

choose entrepreneurship as their career choice. 

 

Data Analysis 

The data analysis technique used in the study was path analysis. According to Ghozali (2018), 

path analysis is the use of regression analysis to estimate the causal relationship between variables 

(casual mode) that have been previously determined based on theory. Path analysis is used to 

examine the relationship between entrepreneurship education and family environment on 

entrepreneurial interest and whether the relationship between entrepreneurship education and 

family environment is affected by entrepreneurial self-efficacy as an intervening variable. Given 

that this study uses path analysis, there are some basic assumptions to fulfill the method of 

Trimming Theory (Heise, 2012) in Rahayu (2013), among others: (1) The relationship between 

variables must be linear; (2) The research model has a causal relationship with a one-way causality 

flow (recursive model). Testing is done partially with OLS (regression analysis), (3) Endogenous 

variables are at least on an interval scale, and (4) Research instruments must be reliable and valid 

(variables are measured without error). And (4) the research model is in accordance with the 

theory and concept. 

 

FINDINGS AND DISCUSSION 
Validity and Dependability of Tests 

A validity test establishes whether or not an instrument is valid. This study used predictive 

accuracy, which is the degree to which a test can predict how a person would carry out a scheduled 

activity or job opportunity. After that, the Alpha Cronbach algorithm is employed to assess 

reliability. The SPSS 26.0 program was used to run the test. The results of the validity and reliability 

tests are shown in Table 1. 

 

Table 1. A Summary of The Test Validity and Reliability Outcomes. 

Variable Item 
Correlation Reliability 

r sign Status Alpha 
Cronbach 

Status 

Entrepreneurship 
Intention (EI) 

EI.1 0,794 0.00    
EI.2 0,716 0.00    
EI.3 0,654 0.00    
EI. 4 0,654 0.00 Valid 0,64 Reliable 
EI. 5 0,369 0.00    
EI. 6 0,373 0.00    

Entrepreneurship 
Education (EE) 

EE.1 0,521 0.00    
EE.2 0,645 0.00    
EE.3 0,774 0.00    
EE.4 0,797 0.00 Valid 0,847 Reliable 
EE.5 0,816 0.00    
EE.6 0,778 0.00    
EE.7 0,453 0.00    
EE.8 0,825 0.00    
ESE.1 0,729 0.00    
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Variable Item 
Correlation Reliability 

r sign Status Alpha 
Cronbach 

Status 

Entrepreneurial Self-
Efficacy 

(ESE) 

ESE.2 0,617 0.00    
ESE.3 0,618 0.00    
ESE.4 0,711 0.00    
ESE.5 0,624 0.00 Valid 0,846 Reliable 
ESE.6 0,712 0.00    
ESE.7 0,655 0.00    
ESE.8 0,661 0.00    
ESE.9 0,734 0.00    
ESE.10 0,512 0.00    

Family Environment  
(FE) 

FE.1 0,597 0.00    
FE.2 0,783 0.00    
FE.3 0,586 0.00    
FE.4 0,709 0.00    
FE.5 0,593 0.00 Valid 0,865 Reliable 
FE.6 0,674 0.00    
FE.7 0,627 0.00    
FE.8 0,726 0.00    
FE.9 0,751 0.00    
FE.10 0,751 0.00    

 

The Hypothesis Test 

Path analysis is used to examine the influence of exogenous factors on endogenous variables, 

as previously mentioned. The findings of hypothesis testing are summarized in Figure 1 and Table 

2 below. 

 

Table 2. Summary of Test Hypothesis Results 
No. Hypothesis Effect T-Statistic p- Value Description 

Direct Indirect Total 
1. X1 → Y 0,459  

0,780 
9,982 0,000 Significant 

2. X1 → Y → Z  0,321    
3. X1 → Z 0,409   8,574 0,000 Significant 
4. X2 → Z 0,554   12,753 0,000 Significant 
5. Y → Z 0,701   18,811 0,000 Significant 
6. X2 → Y 0,532  

0,942 
12,206 0,000 Significant 

7. X2 → Y → Z  0,388    
 

 

 
Figure 1. Results of Path Analysis Model 
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After data processing, the EE route and ESE coefficient are 0.459, and the probability value is 

0.000. Thus, entrepreneurial education influences ESE with a 0.409 intention factor and a 0.000 

probability value. Furthermore, with a 0.701 coefficient and a 0.000 probability value, EE has a 

considerable impact on EI. Following that, with a 0.780 indirect effect coefficient, self-efficacy has a 

considerable impact on entrepreneurial desire. 

The data indicates that EE has an impact on ESE. It indicates how knowledge transfer 

encompassing opportunity development and appraisal, entrepreneurial organization, and how to 

launch newly formed companies builds confidence in the following generation to continue the 

business begun by the prior generation (Newman, 2019). 

According to the study's conclusions, EE in the home setting helps to build future generations 

through specialized knowledge. This information is passed down to kids by their guardians in order 

to nurture their passion, desire, and determination to pursue a business profession. Furthermore, 

this awareness enhances their willingness to take chances. As a result, as stated by Cardella et al. 

(2020), it has a considerable impact on EI. 

Thus, the path analysis results suggest that EE has a considerable influence on intention, with 

ESE serving as a mediator. As a result, by definition, entrepreneurial education should begin and 

evolve inside the family. EE not only raises knowledge for future generations but it also boosts their 

potential to establish and operate enterprises (Lauto et al., 2020). 

In the case of family businesses, predecessors have strong tacit knowledge as a result of their 

experience (Williams Jr. & Mullane, 2019). This expertise is vital and has a big influence on family 

company activities (Marchiori & Franco, 2020). According to Trevinyo, Rodriguez, R. N., and Tapies 

(2006), the predecessors should be transferred to the following category: Educating children to 

develop commitment requires sowing the seeds of a conscientious personality in them. As proven 

by parents' ideas and behavior as role models for children to emulate, the family is the major source 

of moral foundations for children (Hulukati, 2015). 

The direct effect of FE on ESE is 0.554, with a 0.000 0.05 level of significance, according to 

the findings of this study. If the home environment can mold their children's character into 

disciplined human beings (commitment becomes the basis), the child will have a responsible 

mindset and will be tenacious in achieving the achievement he wishes. According to Walidaini 

(2017), entrepreneurship is a strong entrepreneurial spirit based on the elements of considering, 

resilience, threat views, and dedication. This mentality is mostly affected by education in 

households where both parents are entrepreneurs and encourage their children to establish their 

own businesses. Meanwhile, a modest school education is advantageous in terms of developing 

information and skills. Thus, McDowell et al. (2019) believe that "alternatively, for potential 

entrepreneurs with limited resources, they may be more likely to be able to start a business." 

Support is a resource that can help entrepreneurs with limited resources reduce conflict between 

work and family life. Entrepreneurship education is defined as a collection of courses of study and 

training that make an effort to contribute to an entrepreneurial mindset or offer components that 

contribute to a person's intentions, especially businessperson expertise and entrepreneurial 

activity implementation (Selcuk and Turker in Isabella, 2010). 

The direct effect of EE on EI is 0.409, with a 0.000 0.05 level of significance, according to the 

findings of this study. EE is crucial in identifying students' entrepreneurial attitudes since it drives 

a person's behavior or gives entrepreneurial information to encourage their purpose to engage in 

entrepreneurial activities. EE and training provided by a successful entrepreneur can influence 

future students' actions and mindsets toward becoming entrepreneurs and developing strong 

entrepreneurship and business practices, especially among younger ones through universities and 

colleges (Jones et al., 2010). 
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The direct influence of the FE on entrepreneurial tendencies was 0.532, with a 0.000 0.05 

level of significance, according to the findings of this study. It is possible to argue that having a 

supportive family and an entrepreneurial family history boosts the chance of launching a business. 

Lingappa et al. (2020) state that familial presence in entrepreneurship has always been an 

impactful factor because their opinion is highly regarded by individuals belonging to nations of 

collectivist culture. The family's involvement in the company gives a knowledge advantage due to 

prior exposure, which may increase the feeling of self-efficacy." 

Individuals who are confident in their entrepreneurial talents and capabilities are more likely 

to develop entrepreneurial ambitions. Self-efficacy impacts a person's tenacity and resilience in 

attaining personal objectives (Bandura et al., 1997), and higher levels of self-efficacy lead to a more 

optimistic attitude toward more challenging activities (Zhao, 2005). The notion of self-efficacy, 

which has been researched as a personal impression of ability by numerous disciplines, is seen as 

more relevant than actual ability in shaping individual behavior (N. Krueger Jr. & Dickson, 1994). 

The direct influence of entrepreneurial self-efficacy on entrepreneurial ambition is zero, 

according to the findings of this study. The entrepreneurial intention is 0.701, with a significance 

level of 0.000 0.05. It may be stated that the stronger one's entrepreneurial self-efficacy, the greater 

the incentive for entrepreneurial ambition. Support for start-up entrepreneurs can also be 

personalized to their dedication profile based on how the components alter and affect development. 

Entrepreneurship studies and current systematic reviews corroborate this (Newman, 2019). 

In entrepreneurship research, the ESE model "assesses an individual's belief in the potential for 

success in starting a business" (McGee et al., 2009) and demands success in tasks related to starting 

a new business: innovating, marketing, managerial, and financing (Chen, 1998; Hsu et al., 2017). 

 

CONCLUSIONS 
Entrepreneurship education is learning that aims to understand, know, or develop the 

entrepreneurship of students or college students to know how to do entrepreneurship, find ideas, 

and promote a product from their business to know how to get maximum profit from 

entrepreneurship. An entrepreneur needs to have at least 12 characteristics, namely: (1) 

achievement motive; (2) always being farsighted; (3) high creativity; (4) high innovative behavior; 

(5) commitment to work; (6) work ethic and responsibility; (7) being independent or not 

dependent on others; (8) daring to face risks; (9) always looking for opportunities; (10) having a 

leadership spirit; (11) having managerial skills; and (12) having personal skills (Suharyono, 2017). 

Taking risks is one of the entrepreneurship characteristics listed above. Therefore, 

entrepreneurship education affects entrepreneurial self-efficacy because, by understanding 

entrepreneurship education, students know what to emphasize in themselves, one of which is 

entrepreneurial self-efficacy. 

From the results of this study, the direct effect of entrepreneurship education on 

entrepreneurial self-efficacy. It can be interpreted as indicating a direct effect of entrepreneurship 

education on entrepreneurial self-efficacy. It means that if someone understands entrepreneurship 

education, they will have high confidence to start a business and be able to solve various business 

problems to achieve business success. An entrepreneur who has high self-confidence will have a 

strong belief in success because of the strengths that exist in him. 

As a result, EE has a major impact on students' entrepreneurial desires. Put another way, the 

more EE students acquire, the more entrepreneurial they become. Furthermore, EE has been shown 

to have a positive and significant influence on EI. It's also been shown that the family environment 

has a favorable and significant impact on EI. Furthermore, education in entrepreneurship has been 

shown to predict EI. 
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LIMITATION & FURTHER RESEARCH 
This study uses samples that may not represent the whole population of undergraduate 

students from private universities in Surabaya. The sample's representativeness could be enhanced 

for future studies. 

In future studies, a larger and more diverse sample in terms of age, education, ethnicity, and 

socioeconomic level should be used. According to the researcher, more in-depth qualitative 

research, including longitudinal observations and intensive behavior-oriented interviews, should 

be conducted to uncover deeper issues and complex connections in EI among students interested 

in starting a business. 

 
REFERENCES 
Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision 

Processes, 50(2), 179–211. https://doi.org/https://doi.org/10.1016/0749-5978(91)90020-

T 

Ajzen, I. (2011). The theory of planned behaviour: Reactions and reflections. Psychology & Health, 

26(9), 1113–1127. https://doi.org/10.1080/08870446.2011.613995 

Arenius, P., & Minniti, M. (2005). Perceptual variables and nascent entrepreneurship. Small Business 

Economics, 24, 233–247. 

Bae, T. J., Qian, S., Miao, C., & Fiet, J. O. (2014). The Relationship between Entrepreneurship 

Education and Entrepreneurial Intentions: A Meta–Analytic Review. Entrepreneurship 

Theory and Practice, 38(2), 217–254. https://doi.org/10.1111/etap.12095 

Bagis, A. A. (2022). Building students' entrepreneurial orientation through entrepreneurial 

intention and workplace spirituality. Heliyon, 8(11). 

Bandura, A. (1997). The nature and structure of self-efficacy. Self-Efficacy: The Exercise of Control. 

New York, NY: WH Freeman and Company, 37–78. 

Bandura, A. (2001). Social cognitive theory: An agentic perspective. Annual Review of Psychology, 

52(1), 1–26. 

Bandura, A. (2006). Toward a psychology of human agency. Perspectives on Psychological Science, 

1(2), 164–180. 

Bandura, A., & Cervone, D. (1986). Differential engagement of self-reactive influences in cognitive 

motivation. Organizational Behavior and Human Decision Processes, 38(1), 92–113. 

Bandura, A., Freeman, W. H., & Lightsey, R. (1997). Self-Efficacy: The Exercise of Control. Journal of 

Cognitive Psychotherapy, 13(2), 801–804. https://doi.org/10.1891/0889-8391.13.2.158 

Barakat, S., Boddington, M., & Vyakarnam, S. (2014). Measuring entrepreneurial self-efficacy to 

understand the impact of creative activities for learning innovation. The International Journal 

of Management Education, 12(3), 456–468. 

Barbosa, S. D., Gerhardt, M. W., & Kickul, J. R. (2007). The role of cognitive style and risk preference 

on entrepreneurial self-efficacy and entrepreneurial intentions. Journal of Leadership & 

Organizational Studies, 13(4), 86–104. 

Bazan, C., Gaultois, H., Shaikh, A., Gillespie, K., Frederick, S., Amjad, A., Yap, S., Finn, C., Rayner, J., & 

Belal, N. (2020). A systematic literature review of the influence of the university's 

environment and support system on the precursors of social entrepreneurial intention of 

students. Journal of Innovation and Entrepreneurship, 9, 1–28. 

Bello, B., Mattana, V., & Loi, M. (2018). The power of peers: A new look at the impact of creativity, 

social context and self-efficacy on entrepreneurial intentions. International Journal of 

Entrepreneurial Behavior & Research, 24(1), 214–233. 

Bird, B. (1988). Implementing entrepreneurial ideas: The case for intention. Academy of 

Management Review, 13(3), 442–453. 



 RSF Conf. Proceeding Ser. Business, Manag. Soc. Sci. 

386 
 

Brown, C. (2000). Entrepreneurial Education Teaching Guide. CELCEE Digest 00-7. 

Cabrera-Suárez, M. K., García-Almeida, D. J., & De Saá-Pérez, P. (2018). A dynamic network model of 

the successor's knowledge construction from the resource-and knowledge-based view of the 

family firm. Family Business Review, 31(2), 178–197. 

Cardella, G. M., Hernández-Sánchez, B. R., & Sanchez Garcia, J. C. (2020). Entrepreneurship and 

family role: a systematic review of a growing research. Frontiers in Psychology, 10, 2939. 

Castro, M. P., & Zermeño, M. G. G. (2020). Being an entrepreneur post-COVID-19–resilience in times 

of crisis: a systematic literature review. Journal of Entrepreneurship in Emerging Economies, 

13(4), 721–746. 

Chen, C. C. (1998). Does entrepreneurial self-efficacy distinguish entrepreneurs from managers? 

Journal of Business Venturing, 13(4), 295–316. https://doi.org/10.1016/S0883-

9026(97)00029-3 

Dawson, C., & Henley, A. (2012). "Push" versus "pull" entrepreneurship: an ambiguous distinction? 

International Journal of Entrepreneurial Behavior & Research, 18(6), 697–719. 

De Noble, A. F., Jung, D., & Ehrlich, S. B. (1999). Entrepreneurial self-efficacy: The development of a 

measure and its relationship to entrepreneurial action. Frontiers of Entrepreneurship 

Research, 1999(1), 73–87. 

Douglas, E. J., & Shepherd, D. A. (2002). Self-employment as a career choice: Attitudes, 

entrepreneurial intentions, and utility maximization. Entrepreneurship Theory and Practice, 

26(3), 81–90. 

Drnovšek, M., Wincent, J., & Cardon, M. S. (2010). Entrepreneurial self‐efficacy and business start‐

up: developing a multi‐dimensional definition. International Journal of Entrepreneurial 

Behavior & Research, 16(4), 329–348. 

Engle, R. L., Dimitriadi, N., Gavidia, J. V, Schlaegel, C., Delanoe, S., Alvarado, I., He, X., Buame, S., & 

Wolff, B. (2010). Entrepreneurial intent: A twelve‐country evaluation of Ajzen's model of 

planned behavior. International Journal of Entrepreneurial Behavior & Research, 16(1), 35–

57. 

Fayolle, A., Basso, O., & Tornikoski, E. T. (2011). 10 Entrepreneurial commitment and new venture 

creation: a conceptual exploration. Handbook of Research on New Venture Creation, 160. 

Fietze, S., & Boyd, B. (2017). Entrepreneurial intention of Danish students: a correspondence 

analysis. International Journal of Entrepreneurial Behavior & Research, 23(4), 656–672. 

Fishbein, M., Ajzen, I., & McArdle, J. (1980). Changing the behavior of alcoholics: Effects of 

persuasive communication. Understanding Attitudes and Predicting Social Behavior, 217–

242. 

Fretschner, M., & Weber, S. (2013). Measuring and understanding the effects of entrepreneurial 

awareness education. Journal of Small Business Management, 51(3), 410–428. 

Fyen, W., Debackere, K., Olivares, M., Gfrörer, R., Stam, E., Mumby-Croft, B., & Keustermans, L. 

(2019). Student entrepreneurship at research-intensive universities: from a peripheral 

activity towards a new mainstream. League of European Research Universities, 25(1), 1–28. 

Gebauer, M. M., McElvany, N., Köller, O., & Schöber, C. (2021). Cross-cultural differences in academic 

self-efficacy and its sources across socialization contexts. Social Psychology of Education, 

24(6), 1407–1432. 

Gird, A., & Bagraim, J. J. (2008). The Theory of Planned Behaviour as Predictor of Entrepreneurial 

Intent Amongst Final-Year University Students. South African Journal of Psychology, 38(4), 

711–724. https://doi.org/10.1177/008124630803800410 

Gorman, G., Hanlon, D., & King, W. (1997). Some research perspectives on entrepreneurship 

education, enterprise education and education for small business management: a ten-year 



 RSF Conf. Proceeding Ser. Business, Manag. Soc. Sci. 

387 
 

literature review. International Small Business Journal, 15(3), 56–77. 

Hasan, M., Hatidja, S., Rasyid, A., Nurjanna, N., Walenta, A. S., Tahir, J., & Haeruddin, M. (2020). 

Entrepreneurship education, intention, and self efficacy: an examination of knowledge 

transfer within family businesses. Entrepreneurship and Sustainability Issues, 8(1), 526–538. 

Higginson, N. (2010). Preparing the next generation for the family business: relational factors and 

knowledge transfer in mother-to-daughter succession. Journal of Management and Marketing 

Research, 4, 1. 

Hogg, M. A., & Hains, S. C. (1998). Friendship and group identification: A new look at the role of 

cohesiveness in groupthink. European Journal of Social Psychology, 28(3), 323–341. 

Hohashi, N., & Honda, J. (2012). Development and testing of the Survey of Family Environment 

(SFE): A novel instrument to measure family functioning and needs for family support. 

Journal of Nursing Measurement, 20(3), 212–229. 

Hsu, D. K., Wiklund, J., & Cotton, R. D. (2017). Success, failure, and entrepreneurial reentry: An 

experimental assessment of the veracity of self–efficacy and prospect theory. 

Entrepreneurship Theory and Practice, 41(1), 19–47. 

Hulukati, W. (2015). Peran lingkungan keluarga terhadap perkembangan anak. None, 7(2), 265–

282. 

Irwansyah, M., & Subiantoro, H. (2018). Pengaruh Kreativitas, Lingkungan Keluarga dan Jiwa 

Entrepreneur Terhadap Niat Berwirausaha Mahasiswa Stkip Pgri Tulungagung. JPEK (Jurnal 

Pendidikan Ekonomi Dan Kewirausahaan), 2(1), 36–47. 

Isabella, T. (2010). Theory planned of behaviour sebagai variabel anteseden faktor-faktor yang 

mempengaruhi intensi berwirausaha (studi pada mahasiswa fakutas ekonomi manajemen 

Universitas Sebelas Maret. 

Izedonmi, P. F., & Okafor, C. (2010). The effect of entrepreneurship education on students' 

entrepreneurial intentions. Global Journal of Management and Business Research, 10(6), 49–

60. 

Jones, P., Packham, G., Miller, C., Pickernell, D., & Thomas, B. (2010). Attitudes towards 

entrepreneurship education: a comparative analysis. Education+ Training, 52(8/9), 568–586. 

Kautonen, T., van Gelderen, M., & Tornikoski, E. T. (2013). Predicting entrepreneurial behaviour: a 

test of the theory of planned behaviour. Applied Economics, 45(6), 697–707. 

https://doi.org/10.1080/00036846.2011.610750 

Kenny, B., & Rossiter, I. (2017). Transitioning from unemployment to self-employment for over 50s. 

International Journal of Entrepreneurial Behavior & Research, 24(1), 234–255. 

Kickul, J., Gundry, L. K., Barbosa, S. D., & Whitcanack, L. (2009). Intuition versus analysis? Testing 

differential models of cognitive style on entrepreneurial self–efficacy and the new venture 

creation process. Entrepreneurship Theory and Practice, 33(2), 439–453. 

Kristianto, D. (2019). Analisis Pengaruh Kecerdasan Emosional Lingkungan Keluarga Sikap Mandiri 

Kesiapan Instrumen Terhadap Intensi Berwirausaha Mahasiswa. RESEARCH FAIR UNISRI, 

3(1). 

Krueger Jr, N., & Dickson, P. R. (1994). How believing in ourselves increases risk taking: Perceived 

self‐efficacy and opportunity recognition. Decision Sciences, 25(3), 385–400. 

Krueger Jr, N. F., & Brazeal, D. V. (1994). Entrepreneurial potential and potential entrepreneurs. 

Entrepreneurship Theory and Practice, 18(3), 91–104. 

Krueger Jr, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing models of entrepreneurial 

intentions. Journal of Business Venturing, 15(5–6), 411–432. 

Krueger, N. (1993). The impact of prior entrepreneurial exposure on perceptions of new venture 

feasibility and desirability. Entrepreneurship Theory and Practice, 18(1), 5–21. 



 RSF Conf. Proceeding Ser. Business, Manag. Soc. Sci. 

388 
 

Laguía, A., Moriano, J. A., & Gorgievski, M. J. (2019). A psychosocial study of self-perceived creativity 

and entrepreneurial intentions in a sample of university students. Thinking Skills and 

Creativity, 31, 44–57. https://doi.org/https://doi.org/10.1016/j.tsc.2018.11.004 

Lauto, G., Pittino, D., & Visintin, F. (2020). Satisfaction of entrepreneurs: A comparison between 

founders and family business successors. Journal of Small Business Management, 58(3), 474–

510. 

Laviolette, E. M., Radu Lefebvre, M., & Brunel, O. (2012). The impact of story bound entrepreneurial 

role models on self‐efficacy and entrepreneurial intention. International Journal of 

Entrepreneurial Behavior & Research, 18(6), 720–742. 

Lee, L., Wong, P. K., Der Foo, M., & Leung, A. (2011). Entrepreneurial intentions: The influence of 

organizational and individual factors. Journal of Business Venturing, 26(1), 124–136. 

Liñán, F. (2004). Intention-based models of entrepreneurship education. Piccolla Impresa/Small 

Business, 3(1), 11–35. 

Liñán, F., & Chen, Y. (2009). Development and cross–cultural application of a specific instrument to 

measure entrepreneurial intentions. Entrepreneurship Theory and Practice, 33(3), 593–617. 

Liñán, F., & Fayolle, A. (2015). A systematic literature review on entrepreneurial intentions: 

citation, thematic analyses, and research agenda. International Entrepreneurship and 

Management Journal, 11, 907–933. 

Lingappa, A. K., Shah, A., & Mathew, A. O. (2020). Academic, family, and peer influence on 

entrepreneurial intention of engineering students. Sage Open, 10(3), 2158244020933877. 

Lorz, M. (2011). The impact of entrepreneurship education on entrepreneurial intention. 

Marchiori, D., & Franco, M. (2020). Knowledge transfer in the context of inter-organizational 

networks: Foundations and intellectual structures. Journal of Innovation & Knowledge, 5(2), 

130–139. 

McDowell, W. C., Matthews, L. M., Matthews, R. L., Aaron, J. R., Edmondson, D. R., & Ward, C. B. 

(2019). The price of success: balancing the effects of entrepreneurial commitment, work-

family conflict and emotional exhaustion on job satisfaction. International Entrepreneurship 

and Management Journal, 15, 1179–1192. 

McGee, J. E., & Peterson, M. (2019). The long‐term impact of entrepreneurial self‐efficacy and 

entrepreneurial orientation on venture performance. Journal of Small Business Management, 

57(3), 720–737. 

McGee, J. E., Peterson, M., Mueller, S. L., & Sequeira, J. M. (2009). Entrepreneurial self–efficacy: 

Refining the measure. Entrepreneurship Theory and Practice, 33(4), 965–988. 

Medase, S. K., & Abdul-Basit, S. (2020). External knowledge modes and firm-level innovation 

performance: Empirical evidence from sub-Saharan Africa. Journal of Innovation & 

Knowledge, 5(2), 81–95. 

Mehtap, S., Pellegrini, M. M., Caputo, A., & Welsh, D. H. B. (2017). Entrepreneurial intentions of young 

women in the Arab world: Socio-cultural and educational barriers. International Journal of 

Entrepreneurial Behavior & Research, 23(6), 880–902. 

Monroe, P. A., Blalock, L. B., & Vlosky, R. P. (1999). Work opportunities in a non-traditional setting 

for women exiting welfare: A case study. Journal of Family and Economic Issues, 20(1), 35–60. 

https://doi.org/10.1023/a:1022115813706 

Newman, A. (2019). Entrepreneurial self-efficacy: A systematic review of the literature on its 

theoretical foundations, measurement, antecedents, and outcomes, and an agenda for future 

research. In Journal of Vocational Behavior (Vol. 110, pp. 403–419). 

https://doi.org/10.1016/j.jvb.2018.05.012 

Piperopoulos, P., & Dimov, D. (2015). Burst Bubbles or Build Steam? Entrepreneurship Education, 



 RSF Conf. Proceeding Ser. Business, Manag. Soc. Sci. 

389 
 

Entrepreneurial Self-Efficacy, and Entrepreneurial Intentions. Journal of Small Business 

Management, 53(4), 970–985. https://doi.org/10.1111/jsbm.12116 

Pratana, N. K., & Margunani, M. (2019). Pengaruh sikap berwirausaha, norma subjektif dan 

pendidikan kewirausahaan terhadap intensi berwirausaha. Economic Education Analysis 

Journal, 8(2), 533–550. 

Raosoft, I. (2020). Sample size calculator by Raosoft. Inc, In. 

Saeed, S., Yousafzai, S.Y., Yani-De-Soriano, M. and M. (2015). Institutional theory and contextual 

embeddedness of women's entrepreneurial leadership: Evidence from 92 countries. Journal 

of Small Business Management, 53(3), 587–604. 

Sánchez, J. C. (2013). The impact of an entrepreneurship education program on entrepreneurial 

competencies and intention. Journal of Small Business Management, 51(3), 447–465. 

Schmutzler, J., Andonova, V., & Diaz-Serrano, L. (2019). How context shapes entrepreneurial self-

efficacy as a driver of entrepreneurial intentions: A multilevel approach. Entrepreneurship 

Theory and Practice, 43(5), 880–920. 

Schneider, B. (1987). The people make the place. Personnel Psychology, 40(3), 437–453. 

Schölin, T., Broomé, P., & Ohlsson, H. (2016). Self-employment: the significance of families for 

professional intentions and choice of company type. International Journal of Entrepreneurial 

Behavior & Research, 22(3), 329–345. 

Secundo, G., Mele, G., Sansone, G., & Paolucci, E. (2020). Entrepreneurship Education Centres in 

universities: evidence and insights from Italian "Contamination Lab" cases. International 

Journal of Entrepreneurial Behavior & Research, 26(6), 1311–1333. 

Shahab, Y., Chengang, Y., Arbizu, A. D., & Haider, M. J. (2019). Entrepreneurial self-efficacy and 

intention: do entrepreneurial creativity and education matter? International Journal of 

Entrepreneurial Behavior & Research, 25(2), 259–280. 

Shepherd, D. A., Williams, T. A., & Patzelt, H. (2015). Thinking about entrepreneurial decision 

making: Review and research agenda. Journal of Management, 41(1), 11–46. 

Shinnar, R. S., Hsu, D. K., Powell, B. C., & Zhou, H. (2018). Entrepreneurial intentions and start-ups: 

are women or men more likely to enact their intentions? International Small Business Journal, 

36(1), 60–80. 

Støren, L. A. (2014). Entrepreneurship in higher education: Impacts on graduates' entrepreneurial 

intentions, activity and learning outcome. Education+ Training, 56(8/9), 795–813. 

Sumarsono, H. (2016). Faktor-faktor yang mempengaruhi intensi wirausaha mahasiswa universitas 

muhammadiyah ponorogo. Ekuilibrium: Jurnal Ilmiah Bidang Ilmu Ekonomi, 8(1), 62–88. 

Syafii, M. E. N., & Prajanti, S. D. W. (2015). Pengaruh Pengetahuan Kewirausahaan, Lingkungan 

Keluarga Dan Kepribadian Wirausaha Terhadap Minat Berwirausaha Siswa Kelas Xii Smk Se-

Kabupaten Blora. Journal of Economic Education, 4(2). 

Trevinyo - Rodriguez, R. N., and Tapies, J. (2006). The F-PEC scale of influence: a proposal for solving 

the family business definition problem. Handbook of Research on Family Business, 167–179. 

van Gelderen, M., Brand, M., van Praag, M., Bodewes, W., Poutsma, E., & van Gils, A. (2008). 

Explaining entrepreneurial intentions by means of the theory of planned behaviour. Career 

Development International, 13(6), 538–559. https://doi.org/10.1108/13620430810901688 

Volery, T., & Mueller, S. (2006). A conceptual framework for testing the effectiveness of 

entrepreneurship education programs towards entrepreneurial intention. Rencontres de St-

Gall, 2(5), 18–21. 

Walidaini, A. B. (2017). Siswa SMK berwirausaha: perspektif pendidikan keluarga dan sekolah (studi 

kasus pada siswa kelas XI SMK PGRI 2 Malang). Universitas Negeri Malang. 

Wiani, A., Ahman, E., & Machmud, A. (2018). Pengaruh lingkungan keluarga terhadap minat 



 RSF Conf. Proceeding Ser. Business, Manag. Soc. Sci. 

390 
 

berwirausaha peserta didik smk di Kabupaten Subang. Jurnal Manajerial, 17(2), 227. 

Wibowo, S., & Pramudana, K. A. S. (2016). Pengaruh pendidikan kewirausahaan terhadap intensi 

berwirausaha yang dimediasi oleh sikap berwirausaha. Udayana University. 

Williams Jr, R. I., & Mullane, J. (2019). Family leadership succession and firm performance: The 

moderating effect of tacit idiosyncratic firm knowledge. Knowledge and Process Management, 

26(1), 32–40. 

Zainal, H., Parinsi, K., Hasan, M., Said, F., & Akib, H. (2018). The influence of strategic assets and 

market orientation to the performance of family business in Makassar City, Indonesia. 

Academy of Strategic Management Journal, 17(6). 

Zakiei, A., Vafapoor, H., Alikhani, M., Farnia, V., & Radmehr, F. (2020). The relationship between 

family function and personality traits with general self-efficacy (parallel samples studies). 

BMC Psychology, 8(1), 1–11. 

Zampetakis, L. A., & Moustakis, V. (2006). Linking creativity with entrepreneurial intentions: A 

structural approach. The International Entrepreneurship and Management Journal, 2, 413–

428. 

Zhao, H. (2005). The mediating role of self-efficacy in the development of entrepreneurial 

intentions. Journal of Applied Psychology, 90(6), 1265–1272. https://doi.org/10.1037/0021-

9010.90.6.1265 
 


